Olive Garden Targets U.S. Hispanic Market
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CW Extends Online Commercial Breaks Toettresees ettt
e e 0000000000000 000000 0, . ® Olive Garden is sending the legendary host of Univision, :
: Television viewers who abandoned their TV!s for the :Don Fra_nsmco,hto the Culinary Inst|tute|-|n Tuscgny, I'Laly, .
Jinternet when many shows went viral and commercial-lesse .tohf-:‘xpelrle.nget e training _pl)lrgcegs (()jf O |vedGar gr;]c efs. o
- may be returning to their tubes once again after hearing .T . tt)e(;:‘wsu_an segment wi " € Iaure Saturday n'%,t an
. aboutthe CW network!s new plan.” In an efortto o .OSa ado Glg?ntioléo reach a large Hispanic au mgcg\ .
. compensate for a lack of television viewers to take in its o .contgst UES LD IS On.UI’]IVISIOI’] for viewers to su m!t °

sponsors! ads, it has plans to add longer commercial o - applications to win an Olive Garden $10,000 scholarship |
:breaks to its online shows that will be comparable to thosee - :to a culinary institute. .
on TV." Those involved believe that other networks will o
® soon be following the CW!s lead, meaning longer waits in ¢ °
® petween segments of shows for viewers, but a greater o ® Global .
: chance at advertising for networks and their sponsors. o - e e e e e e
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HP "DreamWbrks How toTrain Your Dragon”
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o Agency. 72andSunny °:

o Earlier this month, Hewlett-Packard began its newest _brandin‘ Hulu's a Towering Success -- Just Not Financially

Jeffort from 72andSunny with the tagline, "Let's do amazing". HP's
new commercial campaign involves stand-up comedianafid o © e e e ©¢ ¢ ¢ ¢ ¢ ¢ ¢ 0 0 0 0 0 0 0 0 0 0 0 0,
"F||ght of the Concords" staRhys Darby who hum0r0u5|y e . eHulu is the second most watched online medium, but popularlty.

interviewing various HRisers. In one of the ads, Darby e ~ e is not helping Hulu with probts. The free online service is being o

interviews the directors of Dreandfk's new movie, "How toe e pushed to either start charging viewers or showing more ads

® TrainYour Dragon”, on how they use H®make the 3D film.e e  because the company gets pennies for the content being

° SieaifveE e e constantly watched, and some networks are even pulling their

e o 0000000000600 00006000 00 o shows off the site." Although it would be more benebcial from

e and advertising point of view for Hulu to be free, 90% of people

o pay for their Television content, and so, it is understandable if

° Hulu decides to charge for its content also.
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