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Television viewers who abandoned their TV!s for the 
internet when many shows went viral and commercial-less 

may be returning to their tubes once again after hearing 
about the CW network!s new plan." In an effort to 

compensate for a lack of television viewers to take in its 
sponsors! ads, it has plans to add longer commercial 

breaks to its online shows that will be comparable to those 
on TV." Those involved believe that other networks will 

soon be following the CW!s lead, meaning longer waits in 
between segments of shows for viewers, but a greater 
chance at advertising for networks and their sponsors.

Hulu is the second most watched online medium, but popularity 
is not helping Hulu with proÞts. The free online service is being 
pushed to either start charging viewers or showing more ads 

because the company gets pennies for the content being 
constantly watched, and some networks are even pulling their 
shows off the site." Although it would be more beneÞcial from 

and advertising point of view for Hulu to be free, 90% of people 
pay for their Television content, and so, it is understandable if 

Hulu decides to charge for its content also. 
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Earlier this month, Hewlett-Packard began its newest branding 
effort from 72andSunny with the tagline, "Let's do amazing". HP's 

new commercial campaign involves stand-up comedian and 
"Flight of the Concords" star, Rhys Darby who humorously 

interviewing various HP users. In one of the ads, Darby
interviews the directors of DreamWork's new movie, "How to 
Train Your Dragon", on how they use HP to make the 3D film.

HP "DreamWorks How to Train Your Dragon"    

 
 Olive Garden is sending the legendary host of Univision, 
Don Fransisco, to the Culinary Institute in Tuscany, Italy, 
to experience the training process of Olive Garden chefs.  
This television segment will be aired Saturday night on 
ÒSabado GiganteÓ to reach a large Hispanic audience. A 
contest was also held on Univision for viewers to submit 
applications to win an Olive Garden $10,000 scholarship 
to a culinary institute.  
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