
Agency News: Agency 
Movements
   1. Veteran creatives Geoff Edwards 
and Mauro Alencar and operations 
brain Jeremy Brown have opened 
the doors to Dojo, a San Francisco-
based agency backed by Brazil’s ABC 
Group.
   2. WPP-owned Oglivy & Mather is 
conducting another round of cuts, this 
time shedding 4% of staff across its 
North American operation.
   3. Bill Ludwig will become War-
ren, Mich.-based Campbell-Ewald’s 
chairman-CEO on Jan.1.
   4. JetBlue Airways and its creative 
agency, WPP-owned JWT, are split-
ting up, despite the four-year coop-
eration.
   5. Reckitt Benckiser has consolidat-
ed its $1.3 billion global traditional 
and digital media account for its 17  
Powerbrands with Havas’ and Publi-
cis’ media groups.

Media Works: Holiday (and 
Weekly) Tradition: NFL Rules 
Ratings Race
This past Holiday weekend was very 
busy for television watchers, as this is 
the time of year when networks reach 
their highest ratings.
NFL Football was the leader in ratings 
over the Thanksgiving weekend, with 
NBC leading the pack, followed by 
ABC, CBS, and, FOX respectively. 
Football wasn’t the only programs be-

ing watched however, Fox’s Animation 
Domination rose overall, while ABC 
shows like ExtremeMakeover: Home 
Edition, Brothers and Sisters, and Des-
perate Housewives all hit season lows.

Global News: DDB, Toronto, 
Creates Subaru Ad With Help 
From Snuggie Infomercial
The top 100 global advertisers spent 
over 62% of their media budget
outside the United States.  11 of the 
44 U.S. agencies alone spent
over half of their ad sales budget in 
international markets. China is
a growing competitor in ad sales and 
accounts for over 27% of the
Global 100’s media spending.  Over-
all, ad spending in the top global
100 advertising agencies rose 3.1%; 
however, for U.S. agencies alone
ad spending dropped 3.7% in the 
past year.

Digital: Sports Illustrated Read-
ies Digital Version for Tablets
To be a part of the anticipated new 
digital computer called the tablet, 
Sports Illustrated developed a digital 
version of the magazine with special 
features and additions. The SI tablet is 
intended for readers to be able to sort 
through the articles, post comments, 
play games and order upcoming is-
sues. SI said they created a version 
for the tablet because they expect it 
to be the next popular technology 

and have been anticipating its arrival 
for a long time. The tablet is said to 
be available in the later half of 2010, 
and Apple’s version is expected to 
cost around $1,200.
 
I like advertising, but I’m not a
Creative. What else can I do?
Do you know that not everyone in an 
advertising industry is a Creative who 
create ads/ commercials? Thereare ac-
tually a lot of different talents who work 
in the industry. In the next few AdBuzz 
issues, we will introduce to you the dif-
ferent positions in the industry.

Broadcast Production 
Responsible for making the TV or radio 
spots created by the agency’s creative 
team. Producers hire the right talent, 
director, location, editor, etc., for each 
ad. They also coordinate budgets, ar-
range network and legal clearances, 
and handle any last minute problems 
that may arise. Candidates should be 
attentive to detail and have good orga-
nizational skills and effective negotiat-
ing abilities.

Creative Pick (shown above)
Rock Band released an ad campaign 
for their new Beatles version of the 
video game. Using CGI and real foot-
age, RDA Integrated, in cooperation 
with Smoke and Mirrors NY, was able 
to make the Beatles look as if they are 
grooving down the street with a crowd 
of fans.

Creative Pick
Brand: 

Rock Band

Agency: 
RDA Integrated

Post Work and 
Effect Supervision: 

Smoke and 
Mirrors NY
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Agency News: Account 
Movements
1. General Motors is moving its U.S. 
digital production duties to MRM from 
the Digitas’ Prodigious Unit, as part of a 
cost-savings effort by the carmaker.
2. PepsiCo is making major changes to 
its digital-advertising roster in order to 
refresh consumer communities, and its 
traditional agency partners are 
conspicuously absent.
3. IBM is shifting global digital duties 
from Digitas to Euro RSCG, representing 
an expansion of Euro’s relationshop with 
IBM.
4. The end of Chrysler’s relationship with 
BBDO is near. BBDO’s Detroit office, the 
one served as a major engine of its 
North American operations, will be 
closed in January.
5. New broader insurance programs 
help agencies control Ad-production 
costs.

Digital: GM, Kellogg, Nestle 
Beat to the Tweet as Squatters 
Take Over Twitter Names
Companies are starting to worry as 
many trademark names are being used 
in Twitter accounts. The Home Depot, 
Volkswagon, Ford and  other Twitter 
accounts have been created and are 
leaving the real owners without the right 
to use their own names on Twitter.  An 
account named Pfizer is even updating 
information about the company even 
though Pfizer did not create it, but the 
company does not plan to file a law suit 
because the updates are accurate. 

Twitter has been hinting that a new 
"Twitter Pro" will be coming out soon for 
businesses and corporations so that the 
companies will be able to have accounts 
in their trade marked names. 

Media: Health Site Sharecare 
Recruits Dove, Dr. OZ for 2010 
Launch
The creator of WebMD, Jeff Arnold, is 
launching a new health media site 
sharecare.com. Arnold hopes to 
generate more traffic to this site by using 
a celebrity doctor, Dr. Memhet Oz, and 
using corporate partners. Dove is the 
sites exclusive launch partner and will be 
answering consumer’s questions about 
skin care. Sharecare also plans to 
partner with leaders on medicine such 
as: Johns Hopkins Medicine, Cleveland 
Clinic, and New York Presbyterian 
Hospitals. Companies like Sony Pictures 
Television, Harpo, and major medical 
institutions are also backing Sharecare.

Global News: Montreal Firms 
Pitching Themselves As The 
Perfect Place For Test Marketing
A group of Montreal agencies are 
banning together to become the ideal 
spot for experimenting with new ideas 
and products from U.S. agencies and 
companies.  They are trying to pitch 
Montreal as a “living and breathing 
laboratory” to cities across the U.S.  
These Montreal shops believe they are 
the perfect place to keep the media from 
seeping in due to their language barrier 
and cultural isolation.  MasterCard has 

been one of the first to jump into this in 
2006 and was very successful in doing 
so.  They claimed “It turned out to be a 
perfect test market for us.” The Montreal 
shops as well as Montreal’s mayor are 
planning to come to Chicago later this 
month to attract brands like McDonalds, 
Motorola, Wrigley and Kraft. 

I like advertising, but I’m not a 
Creative. What else can I do?
Do you know that not everyone in an 
advertising industry is a Creative who 
create ads/ commercials? There are 
actually a lot of different talents who 
work in the industry. In the next few 
AdBuzz issues, we will introduce to you 
the different positions in the industry.

Print Production: responsible for the 
final output of a print ad. The print 
production manager is an expert in 
printing techniques and negotiating 
costs. He or she works within a budget 
to get the look an art director has in 
mind. The production department 
addresses issues such as mailing a 
brochure of an unusual size, the expense 
of printing in color, and selecting special 
printing techniques to achieve a desired 
effect. Candidates should be attentive to 
detail and have good organizational 
skills and effective negotiating abilities.  

AAF General Meeting:

17/ Nov/ 2009
7pm 

Location: TBA

Typ
is brought to you byAdBuzz

AdBuzz
Week of 9/

Nov/0
9

Creative Pick:
Client: 

U.S. Cellular
Agency: Publicis 

& Hal Riney

Giant shadow 
puppets of two 
rabbits that are 

separated across
town finally 
reunited, 

promoting that 
U.S. Cellular brings 

those who
are close to you 

even closer.
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Using CGI and real footage, RDA Integrated made the 
Beatles look as if they were grooving down the street with 
a crowd of fans.


